
Building brand 
exposure for the 
composites industry

www.composites.media

Dedicated to composite materials and applications

M E D I A  P A C K  2 0 2 6

w w w . c o m p o s i t e s . m e d i a

MATERIALS SPOTLIGHT
TEST & MEASUREMENT p8

D E D I C A T E D  T O  T H E  W O R L D  O F  C O M P O S I T E  M A T E R I A L S  M A N U F A C T U R I N G

MEMBERSHIP DIRECTORY 

2025/2026
Page 15

Trade Association

CompositesSHOW PREVIEW 

PAGE 34

D E D I C A T E D  T O  T H E  W O R L D  O F  C O M P O S I T E  M A T E R I A L S  M A N U F A C T U R I N G

ADDITIVE MANUFACTURING:
EVERYTHING COUNTS 
IN LARGE AMOUNTS! p24

w w w . c o m p o s i t e s . m e d i aw w w . c o m p o s i t e s . m e d i a

AEROSPACE SECTOR REPORT 
The simulator innovator!

p12

D E D I C A T E D  T O  T H E  W O R L D  O F  C O M P O S I T E  M A T E R I A L S  M A N U F A C T U R I N G

ADVANCED ENGINEERING 

SHOW PREVIEW

Page 39



PRINT AUDIENCE BREAKDOWN
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NEWS AND VIEWS THAT  
TRULY MATTER TO THE 
INDUSTRY
Composites in Manufacturing (CIM) provides the sector with 
authoritative technical features, informed product reports 
and all the latest news content. Now in its sixteenth year of 
publishing, our aim editorially is to deliver informed opinion 
and exclusive content.

Published three times a year, CIM focuses on the technology 
and prime decision makers across all aspects of the 
composites industry, from design and development through to 
production, procurement and senior management.

If you are involved in the supply of raw materials, resins, 
adhesives, the purchase capital equipment and tooling, the 
design, specification, production and test functions or a 
subcontractor focused on the sector, then CIM’s editorial will 
fulfil your needs.

Whether online or in print, we are dedicated to making 
Composites in Manufacturing an essential tool for our 
readers, enabling them to make the right decisions so that 
they can grow their businesses.

Mike
Mike Richardson,  
Editor

1-19 20-49 100-499 500+

MEDIA & EDITORIAL PROGRAMME 2026

50-99

REACHING THE  
RIGHT AUDIENCE

SUBSCRIBERS
16,615

TOTAL PRINT & DIGITAL 
EDITION CIRCULATION 

30%
25% 
20%
15%
10%
5%

Job function   	  No. of readers %
General management	 33
Production manager	  14
Production engineer	 12
Design and R&D	  12
Materials specialist 	 6
Procurement 	 5
Sales and marketing 	 5
Quality control 	 4
Other  	 3
Test and measurement	 2
Education / Government	 2
Consultants	 1
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Industry coverage	 Readers %
Aerospace	 51
Automotive	 30
Medical	 16
Mechanical engineering	 13
Precision engineering	 13
Power generation	 12
Electronic/Electrical	 11
Marine	 11
Materials	 10
Machine tools/Tooling	 9
Oil/Gas	 8
Motor sport	 8
Software	 8
Building/Construction	 6
Consumer goods	 6
Other transporation	 5
Automation	 3
Education/Government	 3
Leisure/Sports	 1
Additive manufacturing	 1
Pipes and tanks                                      1
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Advanced Engineering UK
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https://internationalcompositessummit.com
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LEADERSHIP INTERVIEWS

Composites in Manufacturing magazine’s leadership interviews. Identified as an 
engaging new sponsored content format, where companies within the composites supply 
chain share their leader’s vision, company expertise and capabilities. Leadership interviews 
will be conducted and formatted in a Q&A format via email, with guidance from  
Composites in Manufacturing’s editorial department. Guaranteed to be published.

MEDIA & EDITORIAL PROGRAMME 2026

PACKAGE ONE
SIZE: FULL PAGE (A4)   DIMENSIONS: 297mm (h) x 210mm (w)

LAYOUT: CiM will lay out advertorial in template. Client to supply leader’s image.

RATE: £2,450 per advertorial. 

SUGGESTED MARKETING SUPPORT ON CIM WEBSITE:  
Sponsored content – see page 6 for synopsis. RATE: £300 per month 
Literature hosting – see page 6 for synopsis.  RATE: £100 per month.

PACKAGE TWO
SIZE: DOUBLE PAGE SPREAD (A4)  DIMENSIONS: 297mm (h) x 420mm (w)

LAYOUT: CiM will lay out advertorial in template. Client to supply leader’s image.

RATE: £4,420 per advertorial. 

FREE DIGITAL MARKETING ON CIM WEBSITE:  
Sponsored content – see page 6 for synopsis.  
FREE OF CHARGE: One month (value £300) 
Literature hosting – see page 6 for synopsis.   
FREE OF CHARGE: Three months (value £275)

Please provide a brief history of your company 

and its ethos. In a nutshell, what are your chief 

capabilities?Thermwood is a US-based CNC machinery manufacturer 

that markets its products and services throughout world. 

Thermwood is the oldest manufacturer of industrial capable 

CNC routers, and has been in business since 1969.  

The company is also the technology leader in large 

scale additive manufacturing of thermoplastic composite 

moulds, tools, and patterns with its Large Scale Additive 

Manufacturing (LSAM) machines that can both print and 

trim simultaneously. The machines are the largest additive 

machines ever produced, and are currently processing parts in 

major companies that operate in the aerospace, automotive, 

foundry and marine industries. What industries does Thermwood serve? 

We primarily market to the composite, plastic, woodworking 

and aerospace companies.
What are the types of demands placed on your 

company by today’s customers?
Thermwood prides itself on having the best after-sales support 

in the industry.  A lot of our business is from repeat customer 

purchases.

We lead where others follow

What aspects of your latest 
machining centres are your 
customers particularly happy with?Artifi cial intelligence is the latest 

capability offered on some of our 
machines. This helps eliminates the need 
to know how to programme, and gives 
owners more confi dence that they can 
easily make their product(s) without 
extensive programming knowledge or 
highly specialised programmers.What kinds of productivity 

benefi ts and synergies do 
your customers enjoy from the 
successful implementation and 
use of your CNC machine tools?  
Our customers know that our machines 
are designed and built to run 24 hours 
a day, for many years. In the event that 
a rare failure occurs, we typically have a 
replacement part shipped the same day.

Do you foresee more traditional 
machining CNC machine tool 
companies moving into the 
additive manufacturing arena 
and is Thermwood in a league of 
its own with its LSAM systems?  
There will be some attempts by 
others to join the large scale additive 
manufacturing machine market, but we 
are currently the industry leader, and 
with our continued product offerings, 
this emerging market is ours to keep for 
the foreseeable future. 

What makes the LSAM systems 
unique in the additive world? 
The LSAM can perform both the 
‘additive’ and ‘subtractive’ functions 
on the same machine. This approach, 
called “Near-Net shape”, uses carbon 
fi bre reinforced thermoplastic material 
to quickly create a part that is nearly, 
but not exactly, the fi nal net shape. The 
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Welcome to Thermwood - 

              Thermwood prides itself on 
having the best after-sales support in 

the industry.  A lot of our business is 
from repeat customer purchases.
Dennis Palmer, Vice President of SalesThermwood  800-533-6901   www.thermwood.com

“Like what you see? For more  information and prices please contact Composites in Manufacturing on +44 (0)1634 830566

Composites in Manufacturing hears from Thermwood’s Vice President of Sales, 

Dennis Palmer, who shares the company’s vision, expertise and capabilities 

in the fi eld of high performance 3- and 5-axis machining centres and Large 

Scale Additive Manufacturing (LSAM) machines.

Thermwood’s LSAM 
systems offer both print and 

trim on the same machine

“

‘subtractive’ function then machines the part to the exact fi nal 

net shape. We have over 55 patented features (and over a 

dozen more pending) that set the LSAM apart from any other 

large scale additive system available today. Features like our 

chilled roller wheel, vertical layer printing system and LSAM 

Print 3D software make us the clear leader in large scale 

additive manufacturing. 
What does the future of large scale additive 

manufacturing look like for Thermwood? Do you 

have any new or upcoming features or techniques 

you’d like to share?  Our current LSAM systems work and work well. We already 

have customers with multiple machines in operation, which 

confi rms the LSAM is a proven product. Thermwood will 

continue to add features the LSAM Print 3D slicing software, 

as well as offering capabilities that will make machine 

operation easier.

In terms of the latest trends, what is driving 

your investment in equipment, R&D and 

technical services? Reduction in manufacturing cost is typically the reason for 

investment in equipment. Customer and/or industry demands 

encourage us to modify our product offerings, and our own 

internal R&D typically fi nds new methods to improve our 

machines by expanding their capabilities.And leading on from the above, please provide 

some news on any additions to your equipment 

and product range? Thermwood designed, fabricated and put into operation the 

largest machine it has ever built. The metalworking machine, 

dubbed internally as the M400, weighs 51 Tons (103,000lbs) 

and is mounted on a special isolated, double steel reinforced 

concrete pad. It has a 15 foot wide, 35 foot long fl oor level 

steel table that by itself weighs 21,000lbs.What differentiates your company from the 

competition - why should a customer choose 

you over your nearest rival?  
Thermwood has been in business over 50 years. We know what 

works and what doesn’t work when designing and building 

machines. We also consider our customers the number one 

priority, thus the reason our Technical Service Staff, and our level 

of service and support is second to none in the industry.
What do you feel are the most important assets 

of your company?Thermwood has always been an industry technology leader, 

and our strong Midwestern workforce has years of experience, 

which includes several second-generation employees. The 

cumulative knowledge and levels of experience within our 

workforce helps us identify and meet needs in record time, 

and we are willing to go above and beyond to ensure that our 

customers are successful with their machines.

Is there a particular area 
of your business that has 
been hit by the pandemic in 
your opinion, or is everyone 
equally affected?  Covid-19 affected a broad spectrum 

of our business, but it also opened 
up opportunities for others, allowing Thermwood’s business 

to fortunately remain steady throughout the pandemic.
What are your thoughts 
about the fact that there may 
not be any trade shows for 
the foreseeable future? Are 
‘virtual’ tradeshows now the 
way forward?  It may be a few years before 

tradeshows resume as they had in 
the past. Virtual trade shows will 
be the norm for a while, however, 
Thermwood has found that using 
our own equipment to create 
marketing videos targeting specifi c 
industries has been quite successful, 
and will continue to do so for the 
foreseeable future.

Where do you see the biggest 
business challenge coming 
from this year? Possible changes making business 

more challenging based on politics 
and new policies and laws that are 
enacted.Thermwood’s largest ever machine, the M400, weighs 51 Tons 

Thermwood HQ in Dale, Indiana, US

What are the types of demands placed 

on your company by today’s customers?

Joe Parkinson: Friendships more than Relationships are very 

important to us, whether this is maintaining existing or building 

new ones. Due to these friendships, our customer base know what 

to expect and are more than comfortable in the knowledge we 

are handling their instructions diligently. The Colorplas Technical 

Services Team is on hand to help any customer, existing or new, 

with their processes, niggles, or collaborative product development.

In terms of the latest trends, what is driving your 

investment in equipment, R&D and technical services? 

Trishan Hewage (Ph.D): We believe that investing in R&D will be 

the key for innovation, which is essential to a stable future for a 

business. Our passion is to introduce a series of novel products to 

the GRP market, while reinforcing the quality and robustness of 

our current pigment and gelcoat range. We facilitate research by 

investing heavily in new recruitments, development of our current 

staff and new laboratory equipment, etc.And leading on from the above, please provide 

some news on any additions to your latest product 

developments?Trishan: One of the latest, most exciting on-going development 

works at Colorplas is the ‘smart gelcoat/topcoat systems’. We 

expect these gelcoat systems to demonstrate exceptional responses 

in indentation/impact resistance, energy absorption properties over 

the conventional gelcoat/topcoat systems. 
We have decided to launch new, environmentally-friendly products 

under the banner of “Let’s go Green”. The development work of 

styrene free/low styrene gelcoat/topcoats and environmentally-

friendly, fire-retardant gelcoats are currently underway.

Furthermore, our investment in Pigment Dispensing plant, 

Pigment Blenders, Large Scale Gelcoat Blenders, Packing 

to life!

Automation (Automated Packing Lines with multi-lance can fillers 

and Crimping) and Additional Vessels on the Gelcoat Plants are all 

aiding us to do what we do even faster and more efficiently.
What will be the biggest business challenges this year? 

Trishan: Post-pandemic recovery is going to be challenging for any 

company, irrespective their location on the globe. It is apparent that 

Brexit will bring a series of new challenges which will affect all the UK 

businesses including ourselves. It is not yet clear how Brexit is going to 

impact businesses like Colorplas, who are aiming to cross the English 

Channel to explore new markets and develop European partners.

What have you been doing to get through the crisis, 

and have you used this pandemic-enforced downtime 

to effectively ‘reset’ and look at how efficiently you are 

running your business? Nick Parkinson: We’ve covered the following: Closer management of 

cash flow; Shedding non-essential expenses and overheads; Looking 

at process improvements for efficiency gains; Training production 

staff to be multi-skilled across all disciplines, to enable cover for 

Isolation, holiday or sick absence scenarios; Introducing social 

distancing and hygiene measures. 
What’s helped us get through the pandemic is our service reputation 

and maintaining production activities - even through the highest levels 

of furloughed staff in April, May and June 2020. In the meantime, 

we’ve improved and Expanded the Product range by retaining Tech 

Dept Staff and had an overhaul of housekeeping standards.
Are there any positives in general to come out of  

all this? 
Jonathan Parkinson: We have learned more about our process 

and quality control limitations with a view to identifying required 

investment or training needs to deliver improvements. Entertaining 

and travel expenditure has fallen dramatically, and time consumed 
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Bringing your products 

“              Friendships more than 
Relationships are very important 
to us, whether this is maintaining 
existing or building new ones. 
Joe ParkinsonSales & Marketing

Like what you see? For more  information and prices please contact Composites in Manufacturing on +44 (0)1634 830566

Colorplas is a manufacturing company dedicated to supplying the GRP industry 

with a wide range of Gelcoats and Pigment Pastes. Established in 1991, the 

company has proven itself a significant force in the GRP industry. Nationally 

recognised as pioneers in service with consistency of products, Colorplas 

has a wide range of Polyester Gelcoats to bring your brand to life. 

Background: The Colorplas Team:  

(pictured from the left) Ian Parkinson BA (Hons) 

– Sales & Commercial, Joe Parkinson BA (Hons) 

– Sales & Marketing, Nick Parkinson – Technical 

Operations & Procurement, Jonathan Parkinson 

– Finance, Dave Wynne – Operations, Trishan 

Hewage (Ph.D) – Technical Operations 

by face to face supplier meetings (some of which were evidently 

routine rather than essential) has been freed up and re-

channelled towards more productive areas. 
Arguably the biggest positive has been to staff morale after 

we introduced a split-shift system for social distancing reasons 

that allowed around half of the workforce to start earlier. This in 

turn meant they could be home earlier, enjoying a little extra time 

with their young families. This also produced far less requests to leave early for childcare 

reasons. In addition, it is thought that output has increased 

because of the split-shift system, or it has at least afforded 

Production Departments greater flexibility where completing jobs 

is concerned.            The pandemic has encouraged us to look beyond the medium-

term and consider/plan for innovation. Our new Technical 

Operations manager appointment in May 2020 is testimony to 

this commitment.
What do you feel are the most important assets of 

your company?Dave Wynne: Our biggest strength is our Team, which is the 

main driving force behind all the success we achieved during 

the last three decades. The value of key people in the Team has 

always been important at Colorplas, but now more than ever! 

Throughout Technical Services, R&D and Quality Control, we have 

built a very strong Team whose work is impeccable and integral 

to the Colorplas offering. Not to be overlooked are the Clerical/

Office and Production staff whose knowledge and understanding 

of new and older investments are paramount to achieving our 

Pioneers in Service ethos. Large investments would be futile 

without these people.We’ve stepped into the new year with a lot of positives and 

Colorplas aims to launch some ground-breaking products, 

explore new markets and penetrate existing ones.

Colorplas celebrates its 30th anniversary this year

What differentiates your  
company from the competition?
Ian Parkinson: We believe Service is the only sustainable  

edge. For us, excellence is never an accident, it is always the 

result of best intentions, huge effort, discerning direction and skilful 

execution. Colorplas represents the wise choice of many alternatives.

How do you plan to celebrate your  

company’s 30th anniversary this year?

Joe: Since the turn of 2020, we had planned to hold Open Days 

to show Customers, Partners and Suppliers alike what Colorplas is 

truly about with our People and Investments. However, Covid-19 

put the brakes on this to say the least. We are going to re-visit this 

in the 2021 and the invitation is open to all. This, coupled with our 

newly-designed Website and Social Media Profiles, will help give a 

real insight in to what Colorplas is capable of with its 30 years of 

establishment and collective Team experience.

Colorplas has invested in new recruits, the development  

of its staff and new laboratory equipment

“

www.colorplas.com

FREE
Digital marketing 

on CiM 
website
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According to Paul Gallen, Hankuk 

Composite UK Ltd’s Automotive 
Composites Business Sales Director, the 

company is creating the next generation 

of markets for the UK composites sector.Please provide a potted history of your 

company. In a nutshell, what are your chief 

capabilities and company ethos?

We’ve been making prepregs since the mid-1980s in South 

Korea and have grown into an international business with 

seven manufacturing plants offering weaving, coating and 

resin formulation as our core technologies. Our turnover is 

around $250 million per year and increasingly our business 

is based around providing our customers with innovative, 

added value solutions for their requirements. 

Our focus is to continuously improve the performance 

and value of our material with our “Innovation Beyond 

Composites” ethos. A great example of this is the multi-

material laminate system we produce for LNG carriers. 

Composite materials play a critical role in this system, but 

other materials add other technical benefi ts, so the whole 

system works together in the application. 

Primarily, what industries do you serve?

In UK and Europe, our primary focus is the automotive 

sector, with prepreg solutions for EVs and FCEVs, as well 

as aerospace and infrastructure markets.  In Asia, our 

prepregs are used extensively in LNG storage systems for 

shipping and wind turbine blades. We also have business 

across the globe in supplying sporting goods and yacht 

manufacturing.We have an excellent range of Prepreg Compression 

Moulding intermediates that are optimised for effi cient 

press moulding. Some of these grades are optimised for 

structural use - some for battery enclosures and others for 

Class A visible components. Where production volumes 

extend from a few hundred to many thousands per year, 

these resin systems can support increases in productivity 

and economies of scale. 
What are the types of demands placed on your 

company by today’s customers?

composites
Every opportunity is slightly different 

and the right solution is both technical 

and commercial. That’s why we have 

combined our R&D department with our 

business development team so that we 

can quickly develop a tailored response 

for every customer. Whilst we have 
extensive production capacity, it also gives 

us capacity to deliver bespoke fabrics and 

prepregs within a short lead-time with a 

low minimum order quantity. In terms of the latest trends, 
what is driving your investment 

in equipment, R&D and technical 

services?The rapid change towards zero-emission 

propulsion systems is a key driver for us, 

and we are developing materials to enable 

better solutions. It’s also important to 

us that we engage early and effectively 

with designers, engineers and technology 

developers because the innovation 
potential is huge and collaboration is key. I 

hope that we can play our part to making 

it easier for OEMs to produce costed 

concept designs making extensive use of 

composites.

What are your thoughts on 
automation, Industry 4.0 and the 

factory of the future?
It has to come down to the bottom 
line, return on investment, and perhaps 

reduction of waste and cost. The majority 

of businesses manufacturing composite 

parts are relatively small, producing 
small batches of parts. For them, many 

automation solutions are not yet fl exible or 

re-deployable enough, but I do see some 

emerging technologies and projects that 

could address this. Some tasks are more 

easily automated than others, such as ply 

cutting, and pressing. Augmented reality 

and vision systems can help reinforce best-

practice and maintain quality. 
Improvement in speed to market is a 

real opportunity area for composites, so 

I would like to see some large consortia 

develop and share technologies, data 

and protocols to the end of producing 

costed concept level designs at least 50% 

quicker than today. This would also open 

the door to multi-material solutions and 

continuing development of advanced 

simulation, beyond weight and structural 

optimisation. 
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Innovation beyond 

“              Our focus is to 
continuously improve the 
performance and value of our 
material with our “Innovation 
Beyond Composites” ethos

Paul GallenAutomotive Composites 
Business Sales Director
Hankuk Composites UK LtdHANKUK COMPOSITE UK LTD

Mobile: +44 (0)7899 783007
Offi ce: +44 (0)118 2145682
paulgallen@hcarbon.com www.hcarbon.com/eng

Like what you see? For more  information and prices please contact 

Composites in Manufacturing on 01634 830566
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Manufacturing high quality, innovative vacuum bagging 
consumable products for the UK composite manufacturing 
industry, Aeronix Technologies focuses on helping its 
customers achieve the best manufacturing solutions for 
their challenges. The company recently launched a new 
range of carbon neutral consumable products to open up 
more sustainable options for the disposal of consumable 
products. The company’s challenging, proactive initiative 
is an industry first for the UK composites market to help 
reduce CO

2
 emissions.  

Firstly, please provide a potted history of your 
company?
Aeronix Technologies was officially launched at the 
November 2021 Advanced Engineering show, however the 
brand had been in development for around five years prior 
to launch. One of the earliest investments was to build a 
composite innovation centre to start product development 
and testing. In the background we started selling our early 
products to existing contacts, as much for feedback as for 
commerce. I joined the team full-time in August 2021 in 
order to kickstart and launch the business, which is now 
ready for volume sales and customer scrutiny.

Tell me more about your sustainable 
innovations. How do you go about applying 
these principles?
When looking at ‘reduce, reuse, recycle’, we are simply 
asking the question ‘how’? If we hear our customers are 
concerned about waste, we ask how can we reduce it. 
Typically, a discussion would then arise about reducing the 
usage or developing a new product that will eliminate one 
of the other products, thus reducing waste. If we cannot 
reduce, we ask how can we re-use the products, then 
finally, can we recycle? The emphasis is always on ‘reduce’. 
This can be carbon footprint reduction, process time 
reduction, cost reduction etc., each time having ideation 
sessions with our customers where there is no such thing 
as a bad idea.

In terms of the latest trends, what is driving 
your investment in equipment, R&D and 
technical services?
You don’t have to look very hard within composites to spot 
the latest trends – everyone is talking about sustainability 
and thermoplastics, two very big topics. We have chosen 
to invest in sustainability, as this will have the biggest 
impact to the future of composites. We’ve launched our 
‘sustainable industry’ platform for change and product 
development. Within this, we are investing heavily in 

not emission 

pushing real sustainability - a tough 
thing to do within composites. Our 
first steps in sustainability have been 
to launch a range of carbon neutral 
products, but we are pushing towards 
some much bigger hits over the coming 
months. We want it to be clear that we 
are serious about sustainability and that 
it is not simply a marketing exercise.

And leading on from the above, 
please provide the latest news 
on any upgrades to your facility?
We have recently taken delivery of our 
brand-new green stripe peel ply, our 
carbon neutral nylon 
peel ply that is now 
being shipped to 
customers across 
the UK. We 
are continually 
developing 
our facilities 
and have just 
completed a new 
lab within our 
development centre 
with capability to 
manufacture 

composites and test our materials 
in-house. We can now move faster on 
customers’ requirements.

What differentiates your 
company from the competition?
Our value is the partnership approach 
where we can ‘go to Gemba’ in order to 
find the right solutions. On top of that, 
we stock all sizes of all products to allow 
for next day delivery. We understand the 
problems that production managers face 
and material delays are right at the top 
of the list - we will not be on that list.

Finally, where do you see the 
biggest business challenge 

coming from in the future?
I think that we will continue to be 
pushed towards true sustainability 
and the companies that are fastest 

to change direction will come 
out on top. The challenges that 
will be associated with this 
will be industrialisation of new 
supply chains, and accreditation/

classification bodies needing to 
adopt new validation methods 

to test a new generation 
of materials.

ADVERTORIAL

A mission,

              We have chosen to 
invest in sustainability, as this 
will have the biggest impact 
to the future of composites
Andrew Edge, 
Commercial Director of Aeronix Technologies 

Aeronix Technologies    
+44 (0)23 8025 9949
sales@aeronix-technologies.com 
www.aeronix-technologies.com

Like what you see? For more  information and prices please 
contact Composites in Manufacturing on 01634 830566

Aeronix Technologies’ Commercial Director, Andrew Edge shares the 
company’s vision, expertise and capabilities in the field of carbon neutral 
processing materials for the UK composites market.

“

“

COMPOSITES UK 
MEMBERS’ DIRECTORY
Reach More Customers –  
win more business!
Composites in Manufacturing is pleased to announce 
that we shall again be working in partnership with 
Composites UK to produce next year’s Members’ Directory. 

The Directory will be bound into the September/October 2026 
edition of CiM and sent to our 16,600+ Print and Digital 
Edition readers, plus extra stand-alone copies will be 
available from the Composites UK stand at Advanced 
Engineering 2026. 

Contents
The Directory will open with a message 
from the Chairman of Composites UK. 
This will be followed by an A-Z listing 
of all members and include 
company name, address, phone 
number and web address.
 
Plus, if you are a Composites UK member, you 
now have the ideal opportunity to expand your sales 
message by taking advantage of our special advertising packages. 

Additional PR space for all advertisers
Whatever advert size you choose, we will match that with advertorial space of the 
same size within the rate. In addition to this, all advertisers will receiving a ‘sponsored’ 
listing in the A-Z, with your company logo and a border added to your details for 
heightened presence. These rates are for members only so it is the perfect 
time to promote your company’s capabilities.

Please contact us for more information on advertising opportunities.

COMPOSITES UK 
MEMBERS

Promote your business all 
year round in the 2026/27 

Members’ Directory

2026/27

Published by Lead Press Partner

Trade Association
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DIGITAL MARKETING: WEBSITE   www.composites.media 

Digital specs available on request

The Composites in Manufacturing website now reaches over 56,500+ users every year,  
featuring news updates from the industry, features from our editorial team and an  
up-to-date digital page-turning edition of Composites in Manufacturing.

MEDIA & EDITORIAL PROGRAMME 2026

POP-UP BANNER 
BENEFIT:  
Highest engaging ad  
format on the website,  
driving users to your  
website. 
RATE:  
£375 per week

SPONSORED  CONTENT: 
BENEFIT:  
Promotes advertiser’s  
content, and drives  
traffic to advertiser’s  
website. 
RATE: 
£300 a month

HOME PAGE TAKEOVER:
BENEFIT:  
Full readership engagement, 
including top leaderboard, centre 
banner and background colour of 
website set to your choice. 
RATE:
£300 per day

SUPERSIZE BANNER 
BENEFIT:  
Centre supersize banner to  
complement your campaign.  
RATE: £150 for 5 days

LEADERBOARD/BANNER: 
BENEFIT:  
Reinforces brand exposure and  
promotes call to action. 
RATE: £167 a month

NEW
NEW



DIGITAL & EMAIL MARKETING

EDITOR’S E-NEWSLETTER 
BENEFITS: 
A banner slot on the editor’s email newsletter, to promote the latest digital 
magazine edition. Delivered by the editor four times a year, the Composites in 
Manufacturing newsletter features unique news coverage together with articles 
and expanded stories. 

REACH:					     RATE:	  
10,406 per newsletter, four times a year	 £800 per E-Newsletter

BESPOKE E-CAST 
BENEFITS: 
An E-Cast is your opportunity to get your message across to key industry decision makers 
direct to their email inbox. All we require is your content or HTML file and we’ll do  
the rest.  We track the results and provide you with a full statistical analysis report.

REACH:	 To the email addresses of a database of         RATE: £1,260 per E-Cast

*Due to the dynamic nature of the research campaign, these figures may vary  

6,671 key industry decision makers	

Digital specs available on request

Digital specs available on request

MEDIA & EDITORIAL PROGRAMME 2026

BESPOKE
E-CAST

REACH: 
6,671GDPR

Compliant

EDITOR’S
E-NEWSLETTER

REACH: 
10,406



PRODUCTION 
Production Coordinator: Ewa Hodden 
DDI: +44 (0) 1634 825703 
ehodden@mitpublishing.co.uk 

Art Editor: Sarah Blake 
DDI: +44 (0)1233 770781 
sarahblake@sablemedia.co.uk

PUBLISHED BY:
MIT Publishing Limited 
The Packhouse, Broadwater Farm, 
Broadwater Road, West Malling, 
Kent, ME19 6HT, United Kingdom. 
Tel: +44 (0) 1634 830566 
Website: www.composites.media

EDITORIAL
Editor: Mike Richardson 
DDI: +44 (0) 1634 825709 
editorial@composites-manufacturing.com

DIGITAL CONTENT/MARKETING
Digital Content Coordinator: Michael Tyrrell 
DDI: +44 (0) 1634 825713 
mtyrrell@mitpublishing.co.uk

ADVERTISING & PROMOTION
Sales Manager: David McCauley 
DDI: +44 (0) 7557 308369 
dmc@composites-manufacturing.com

Sales Director: Andy Morley 
DDI: +44 (0) 1634 825701 
amorley@aero-mag.com

CONTACTS

@Composites_news
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